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Above the fold
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Rate Duration

$35,000 1 week
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Below the fold

Rate Duration

$25,000 1 week
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•
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Category Banner
1920x360

Size Rate Duration

1920x360 $25,000 1 week

160x360 $15,000 1 week

•

•
Right Side Banners

160x360
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Sub-Category Banner
1920x120

Right Side Banner
160x360

•

•

•

•

•

Size Rate Duration

1920x120 $15,000 1 week

160x360 $10,000 1 week
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Today’s Best Deals Email

•

•

•

Type Description Banner Size Rate

Body
Banner

Featured in the middle of our promotional 
email.

1300x240 $15,000 

Bottom
Banner

Featured with 5 other banners at the foot of 
our promotional email.

1300x240 $8,000

Body Banner
1300x240

Bottom Banner
1300x240
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Customized Promotional (CP) Dedicated Emails

Vendor Funding Rate Target List Size*

$25,000 250,000

$30,000 300,000

$35,000 350,000

$40,000 400,000

$45,000 450,000

$50,000+ 500,000+

•

•

•

•

•

•

•

•
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•
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Multiple Platform Posts bundle (FB/IG/TW)

Type Amount 

(estimates)

Multiple Platform Posts $5,000

Avg.* Cost per 1K Impressions $4.49

Avg.* Cost per Click $1.04

•

•

•

•

•

•

•

•

•

•

•

•

•

•

*additional funds can be added to the paid promotion
*Averages are not guarantees and are based off of historical data

*Sample IG Ad

*Sample FB Post

*Sample TW Post
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https://youtu.be/yYSM1_q_LEg
https://youtu.be/CEgZnDS6MzY?t=255
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Co-Branded Creator Content at Scale

Partner vendors get dedicated brand & reporting pages,
enabling creators to discover earning opportunities and create 

content

Plans
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Step By Step
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Affiliate Marketing Campaign - $30K
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TikToks by TonyTechBytes on Newegg
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RobeyTech

•
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Type Amount

RobeyTech Video Product Overview $10,000 + Product

Est. Dedicated YouTube Video Views 10,000

Est. TikTok Views 20,000

Est. Total Views 30,000

Est. Total Impressions incl. social posts 1MM+

*additional funds can be added to the promotion
*Estimates are not guarantees and are based off historical data
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Promote on our App
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A Show Stopping Robot Suit
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Organic Content Marketing
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Shopping and Search Ads

SEM: Form of digital marketing that utilizes paid advertisements on search engine platforms (Google) to increase an advertiser’s 

visibility, traffic, and awareness of brand and/or products.

Product Listing Ads (PLAs/Shopping) 

Appear on: Google Search. Ads link to product pages

Objective: Capture in-market consumers via product related searches

Estimations: 

• Average Cost Per Click ~$0.80 - $1.00

• Average Click Through Rate ~1.00%

Targeting: 

• Relevant Search terms by bidding on Top SKUs

Assets Needed from vendor:

• List of SKUs (>10)

Search Ads 

Appear on: Google Search. Ads link to Newegg landing page or product 

page

Objective: Capture in-market consumers via category related searches

Estimations: 

• Average Cost Per Click ~$1.00 - $2.00

• Average Click Through Rate ~1.00 – 1.50%

Targeting: 

• General category keywords (SSD, Monitor, CPU, Computer Case, VGA 

Cards, etc.)

Assets Needed from vendor:

• List of features to highlight in Ad text

• Landing Page URL live on Newegg.com
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Display and Video Ads

Display Banner Ads

Appear on: External (non-Newegg) websites. Ads link to product or landing 

page

Objective: To target highly visited sites, plus relevant interest/behaviors

Estimations: 

• Avg. Cost Per Click ~$1.00 – $2.00

• Avg. Click Through Rate ~0.10%

Targeting: 

• Specific Category (i.e.: Computers & Peripherals)

• Site Targeting (i.e.: PCGamer.com, TomsHardware.com, SlickDeals.net, 

CNET.com, etc.)

Assets Needed:

• External Banners – Supported Sizes (728x90, 300x250, 160x600, 300x600) 

• Destination link to a Landing Page

• Optional: List of specific sites preferred to target (must be in Google Display 

Network to Qualify)

Video Ads

Appear on: YouTube. Ads link to product or landing page

Objective: Create awareness with customers that are researching a potential purchase 

and drive traffic toward a desired Newegg landing page

Estimations: 

• Avg. Cost Per Click ~$1.00 – $2.00

• Avg. Click Through Rate ~0.10 - 0.20%

Targeting: 

• Specific Channels

• Audience Segments

Assets Needed:

• YouTube Video (5-15 secs recommended)

• Newegg destination URL

• Optional: At least 4 SKUs to promote video shopping
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External Banners

Rate Duration

Custom Packages Varies

Affiliate placements are the most popular deal sites on the web, powered by an 
avid community of deal seekers

• Homepage banner, Product listing, Email, Category posting, Influencer 
placements are available

• Packages starting at $5,000 - customized on a product basis
• International Packages Available
• Over 1,800 active publishers

Top Affiliate Sites
• Retailmenot
• CNET
• PCPartPicker
• Slickdeals
• Bing Rebates
• Capital One Shopping
• Rakuten Rewards
• TopCashBack
• Mr. Rebates
• Forbes

Social Influencers are quickly becoming a major part of the customer journey, so Newegg is 
committed to partnering with top names in the space

• Partial or full video sponsorships are available
• Cost is dependent on size of audience and placement prominence
• Product/review sponsorships are available
• Good for Product Launches, Evergreen Interest, & Price Drops

Influencers
• LinusTechTips
• RobeyTech
• Paul’s Hardware
• Bitwit
• Tech Deals
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Break the Mold
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Newegg Media
Educate, Entertain and Engage with 
professional video content creation

Newegg Media tells the story of your brand and 
products with state-of-the-art video equipment, 
talented hosts, and experienced writers and directors. 

We operate a 10,000-sq. ft studio space inside the 
Newegg headquarters in Greater Los Angeles.

Our clients include top-tier tech companies like Asus, 
Intel, and Nvidia,—plus upstart brands looking to break 
into the US market.

It all starts with a conversation about your goals and 
budget. From there we work up concepts for approval 
and then schedule the deliverables.

Let’s look at some of the things we can do for your 
brand and products.
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vivi2br

In House Talent Reach: 12M Followers

VIVI Photo
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Full-Service Capabilities
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Commercials

• Tell your brand story in a professionally 
produced video

• Broadcast ready commercial format
• 1 minute, 30 seconds, 15 seconds options & 

cutdowns available
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For the last two years, Newegg created 
marketing campaigns featuring NCAA 
basketball players to promote Newegg 

March Madness sales featuring 
partners’ products.

Last year, National Best Defensive 
Player of the Year, Jaylen Clark was 
featured in photos and videos with 

brand partners.

In 2022, Newegg worked with top 
women’s basketball player Cate Reese.

Newegg plans to collaborate with a top 
college basketball player for video, 
photos, social media content and a 
press release for a March launch.

College Athlete Sponsored Video

https://tucson.com/sports/arizonawildcats/basketball/arizonas-cate-reese-signs-nil-deal-with-online-tech-company-newegg/article_c3082f9a-a3ce-11ec-a4e7-572e22ef3e59.html
https://www.on3.com/nil/news/ucla-bruins-basketball-star-jaylen-clark-scores-nil-deal-with-newegg-msi-and-seagate-technology/
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• Our live unboxing show captures 
the excitement and anticipation of 
opening a new product.

• Offers a hands-on experience to 
give the viewer a closer look and 
feel of your product.

• Influencers present key selling 
points, specs, and ideal use cases

• Creates a memorable experience 
that grows brand awareness and 
builds trust.

Unbox This 
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THE GAMER LOUNGE 

• Each episode features four gamers competing for 
prizes in a living room set

• Show content captures the thrill of competition, fun 
and unique challenges, and engaging banter 
between contestants  

• Sponsorship opportunities for product giveaways & 
gaming-related peripherals

• Talent accommodates brand talking points in an 
unscripted format
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Expert Breakdowns & Buying Guides

• Content geared toward audiences that are buying 

their “first” product in a category

• May include an interview-style discussion with a 

brand representative about a product or product 

line

• High quality production includes B-roll footage and 

video captured at different sets and locations

• Producers work closely with you—this is our most 

flexible format tailored to the business objectives of 

the brand  
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PROFESSOR SCIENCE 

• Explores the “why” and “how” questions behind 
consumer technology.

• Presented with an air of wit and visual humor.

• Shows have a flexible product focus—can be a 
single product, or an entire product line or category.

• Fast-paced presentation extends watch time and 
engagement.
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• Updating the televised home shopping concept, 
livestream shopping is the next biggest trend in 
ecommerce.

• Studio talent demonstrates key specs and features 
while responding to questions and comments in a live 
chat

• Encourages customers to make purchasing decisions 
quickly and confidently.  

• Maximizes visibility with broadcasts viewable across 
several channels. 

Newegg Live 



Confidential 38

Short Form Content

• Short shoppable content on Newegg's 
Socials

• TikTok w/ 1-click add to cart feature

• Instagram, YouTube Shorts,  Facebook, 
and Twitter (average 100K views)
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Custom PC Builds 

• Content targets our core audience of computer 
enthusiasts and power users

• Documentary-style format shows the assembly 
of an eye-grabbing custom gaming PC from 
start to finish.

• Contains discussion about the different parts 
and components involved in the build.

• Instructional in nature and geared toward 
novice builders

• May feature one-of-a-kind PC cases fabricated 
by our in-house Production Design team
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Sketches & One-offs 

• Content communicates your brand message in a 
unique sketch comedy format.

• Incorporates talking points of your choosing

• Team pitches several prospective ideas for your 
brand; you pick your favorite.

• Creative open canvas—from musical numbers and  
visual effects, to stage props, wardrobe and more.
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Newegg Studios photos are some of the best in the industry and we have the capability to 
create different variations with color/lighting schemes and lifestyle environments. We can 
provide these photos for use on any sales channel: Social Media Platforms, A+ Content, and 
other marketing purposes 

Once a product sample is provided, we turn around professional photos within two weeks.

Benefits
A set of 5-10 high-quality, professionally shot and edited product photos with eye-catching 
background accents and/or in a lifestyle environment.

Photography 
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Rate Card

Commercials $40,000 Tell your brand story in a professionally produced video format

Collegiate Athlete Sponsored Video $9,000 NIL Contracted Talent promoting your products or brand

Unbox This! $7,000 Unbox a closer look at your product

Newegg’s The Gamer Lounge $12,000 An influencer gaming competition show featuring trending games and tech

Expert Breakdown or Buying Guide $10,000 Expert analysis of trending tech

Science with Professor Science $7,000 Science up your product with high-level comedy

Newegg Live $1,500 1 hour of shoppable live stream content; full day brand takeovers available from $8,000

Short Form Vertical Content / VSA $1,500
Short shoppable content on Newegg's Socials – TikTok w/ 1-click add to cart 
feature, Instagram, YouTube Shorts, Facebook, and Twitter (average 100K views)

Custom PC Builds
$8,000

(+Cost of Components)
Custom designed and built PC. Build includes one video featuring the custom build from 
start to finish and three short, shoppable pieces of content

Sketches and One-Offs $10,000 Stand apart from the competition with custom content in a comedic tone

Product Photography $2,500 Clean images for any PDP or Social page. Single SKU (up to 5 professionally edited photos)

Contact Us Today:  letsconnect@neweggmedia.com

mailto:letsconnect@neweggmedia.com
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https://vendorportal.newegg.com/login 

https://vendorportal.newegg.com/login
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Rate Program

$10,000 Brand Day Package

*Placement is based on availability
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Rate Duration

$100,000 Annually

Rate Duration

$200,000 Annually

Rate Duration

$300,000+
(by quote)

Annually
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Homepage E-mail

Social Media

*Placement is based on availability
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Rate

By Quote

Quantity

200,000

500,000

1,000,000
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Investment

Only $150,000 
incremental

 MDF per annum
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Sponsored Products Powered by PromoteIQ

https://forms.office.com/Pages/ResponsePage.aspx?id=v4j5cvGGr0GRqy180BHbR8z-5jJqPDpBrhVlOR1XWRtUQUVDTVJYMThNQ0tTVUtWS1NBTVdQSFQ0OC4u
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Sponsored Products Inventory

Search and Browse Results Pages Store, Category, and Sub- Category Pages Product Detail Pages

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•
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How to Activate
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•

•

•

•
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•

https://forms.office.com/Pages/ResponsePage.aspx?id=v4j5cvGGr0GRqy180BHbR8z-5jJqPDpBrhVlOR1XWRtUQUVDTVJYMThNQ0tTVUtWS1NBTVdQSFQ0OC4u
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Price Match 
Guarantee

Badge

http://www.newegg.com/pricematch
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https://www.newegg.com/brand-toolkit
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